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Candidate Profiles for Board 
Thank you to all the candidates who responded to the call for nominations for the Marketing Association’s Board. 
The number of vacancies is shown alongside each group of candidate profiles below.  

In some instances, no elections will be necessary since the number of candidates matches the number of vacancies. 
This will be noted at the beginning of the respective committee lists.  

Members elected for the three terms ending in 2024 and 2025 term are listed at the beginning of the section so that 
voters can assess diversity of skills and representation across sectors, such as corporate, not-for-profit, agency, 
service provider, etc.  

The new term will commence on 1 April 2023 and end on 31 March 2026.  

Results will be announced at the AGM to be held on Monday 27 March, live-streamed online commencing at 
4.00pm. 

 

 

  



BOARD 
Serving on the MA Board for the 2022-2025 term are: 

Johanna Boerema-Barr, OPD Director / Consultant: MA Chair 

Ant Rainger, Managing Partner, Rainger & Rolf 

Shane Evans, Chief Customer Officer, SBS Bank 

Intern Board Member: 

Nicolas Bing, Assistant Brand Manager, Beam Suntory 

Serving on the MA Board for the 2021- 2024 term are: 

Matthew Pickering, GM Marketing, ANZ 

Fiona Cresswell, General Manager Marketing Operations, F&P Healthcare 

 

For re-appointment at the AGM 2022 for the 2022- 2025 term are: 

 

Notes: 

1. The sequence of Board candidate profiles was drawn randomly. i.e. they are not in alphabetical sequence. 
2. The rating of attributes following each candidate’s bio has been supplied by their proposer 

 

  



Candidates for Board seats (1 vacancy/ 3 candidates) 
Sophie Neate, Global Head of Digital Marketing and Content, ABB 

 
Sophie is a senior marketing leader, with over 15 years experience in all areas of the marketing cycle. Her background includes 

working across a wide range of industries on an international scale, having management roles for over 11 years in New Zealand, 

Sweden and Australia. Sophie has been responsible for setting up marketing and communication functions and driving key 

initiatives that have resulted in successful outcomes. Sophie is currently employed at ABB - a global technology company, located 

in over 100 countries with around 110,000 talented employees, as the Global Head of Digital Marketing and Content. Her key 

responsibilities are driving the digital strategy and content direction of the business, including SEO and SEM deliverables. Sophie 

believes in maintaining a high standard of work ethic, productivity, best performance, health and well-being. She holds a BBS, 

majoring in Marketing from Massey University in Palmerston North. 
 

 



Laura Cibilich, CEO /Co-Founder, RUN 

 
Laura is the CEO and Co-Founder of Run, a Māori owned and led creative agency. She started her career more than 20 years ago, 

and has been in business for 15 years. Laura has been awarded nationally and internationally, including winner at the B&T Women 

Leading Tech Awards 2021, Fast Company Innovation Awards 2020, and in 2018 was the only person from Aotearoa in the Campaign 

Asia-Pacific Women to Watch 2018 list, awarded for being an outstanding female high achiever in the marketing and communications 

industry across Asia- Pacific. Laura is passionate about encouraging more wāhine to take on leadership roles and believes marketing 

should be reflective of the whole community it serves. Laura’s approach is humble yet strategic, with determination to leave this world 

a better place for all. 

  



Nathalie Moolenschot, GM Marketing, Animates Vetcare NZ 

 
Nathalie has over 20 years of experience in marketing in both the service and retail industry, focusing on leveraging insights to 
enhance customer experience through relevance and differentiation. Prioritising the development of customer-centricity and culture 
within her teams and bringing that into her executive positions has shaped the future of organisations resulting in solid customer, 
client and business growth. 

Before her role as General Manager of Marketing & eCommerce for Animates Vetcare NZ, Nathalie held senior positions at The 
Warehouse Group, Air New Zealand, Westpac, ASB and BNZ. The varied industries and organisations have provided Nathalie with 
strong business acumen and governance focus. 

Nathalie has successfully grown the influence of marketing in business, demonstrated through leading digital transformation across 
marketing tech stakes and media, implementation of eCommerce strategies alongside reinvestment in brand and loyalty. 

Having first experienced the Marketing Association in 1999 when completing the Direct Marketing certificate, Nathalie has been an 
avid supporter of the MA, including creating and leading the Customer Experience certificate. 

Nathalie is passionate about growing her commitment to the MA, adding a retail industry voice to complement an already strong 
Board. Her goal is to support marketers facing increasing complexity in their field while needing to become a more prominent voice i 
connecting business strategy to customer needs. Nathalie believes the MA is a critical body to advance the industry and aid marketers 
in this journey. 

 


