
 

Marketing Association Elections 2026 

In association with ONZL 

 

Candidate Profiles for Board 

Thank you to all the candidates who responded to the call for nominations for the Marketing Association’s Board. 

The number of vacancies is shown alongside each group of candidate profiles below.  

• The new term will commence on 1 April 2026 and end on 31 March 2029.  

 

• Results will be announced at the AGM to be held on Monday 30 March, live-streamed online commencing at 

4.00pm. 

 

 

  



BOARD 

Serving on the MA Board for the 2024 – 2027 term are: 

Simon Hofmann, General Manager: Brand and Marketing, Kiwibank 

Laura Cibilich, CEO, RUN 

Serving on the MA Board for the 2025 – 2028 term are: 

               Ant Rainger, Managing Partner, Rainger & Rolfe 

                Shane Evans, Chief Transformation Officer, SBS Bank 

                Jo Mitchell, Fractional CMO 

        And our Board Chair; Emma Watson 

To approve the casual appointment at the AGM 2026 for the 2026- 2029 term are: 

Leanne Too, KFC Marketing Director, Restaurant Brands NZ 

Mike Asbridge, CFO, MediaWorks 

 

 

Notes: 

1. The sequence of Board candidate profiles was drawn randomly. i.e. they are not in alphabetical sequence. 

2. The rating of attributes following each candidate’s bio has been supplied by their proposer 

 

  



Candidates for Board seat (1 vacancy / 13 candidates) 
 

Adnan Khan, Managing Partner, Stitch 

 

Candidate biography: 

Adnan Khan is a recognised leader in digital marketing and advertising technology with over 18 years of global 

experience. He began his career at Initiative Media before joining Microsoft and later becoming one of the founding 

employees of Facebook ANZ. Adnan played a key role in launching Facebook's operations in New Zealand, driving 

exponential revenue growth and establishing its presence as a leader in digital advertising. 

Currently, Adnan is the Managing Partner of Stitch, a marketing technology consultancy, and Co-Founder of Stitch 

Predict, a SaaS marketing mix modelling platform making sophisticated measurement accessible to businesses of all 

sizes. His innovative approach has earned him prestigious accolades, including three TVNZ Marketing Awards, two 

Gold Effie Awards and a Global Effie Nomination. 

As Chair of the Digital SIG, Adnan has been instrumental in promoting best practices in digital marketing and 

contributing to the Association's strategic direction. He is a published thought leader on the MA Resource Hub, a 

regular speaker at MA events including the Brainy Breakfast series, and a recognised LinkedIn Top Digital Marketing 

Voice. His governance experience spans ListingLogic (Board Member & Investor), IAB NZ Emerging Technology 

Council, and IMANZ Innovation & Technology Group. Adnan brings a unique combination of strategic vision, 

technical expertise, and deep commitment to advancing New Zealand's marketing ecosystem. 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 



Adrian Green, Head of Consumer & Business Insights, Digital Marketing & Merchandising, 

McDonald’s Restaurants Limited 

 

Candidate biography: 

I have built my career in marketing by using customer insight and data to drive commercial growth, brand strength 

and organisational change. My experience spans insight-led strategy, digital and app-based marketing, loyalty, 

pricing and merchandising — bringing a modern, customer-centric lens to marketing leadership. 

In my current role as Head of Consumer & Business Insights, Digital Marketing & Merchandising at McDonald’s, I 

lead teams responsible for translating customer, behavioural and commercial insight into enterprise strategy, digital 

execution and in-restaurant outcomes. A core focus has been accelerating the McDonald’s app as the primary 

marketing and loyalty platform — aligning customer needs with profitable products and services. This has delivered 

sustained growth in app engagement, sales contribution and brand metrics, enabled through close collaboration 

with franchisee leadership. 

I also chair the Pricing Steer Group, bringing together cross-functional and franchise stakeholders to guide value, 

pricing architecture and promotional strategy. This role requires strong governance, commercial judgement and 

balancing customer value with long-term business sustainability. 

Before McDonald’s, I spent more than a decade in retail and shopper marketing, holding senior leadership roles 

including Head of Retail Channel at Samsung UK and Shopper Marketing Controller at United Biscuits. This 

background gives me a strong understanding of the full marketing mix, from brand and media to in store execution 

and commercial performance. 

A consistent focus throughout my career has been developing marketing capability — coaching teams, partnering 

with agencies and fostering a “winning and learning” culture built on test and learn, feedback and innovation. This 

strongly aligns with the Marketing Association’s mission to help marketers thrive in a rapidly changing, digital 

environment. 



 

 

 

 

 

 

 

 



Storm Day, CEO, Droga5 

 

Candidate biography: 

Storm Day is a passionate advocate for marketing as a driver of growth. As the New Zealand leader of Accenture 

Song and Droga5, she guides multidisciplinary teams across brand, CX, commerce, service, research, and technology, 

helping some of Aotearoa’s largest organisations reinvent how they connect with customers. With over 20 years’ 

experience spanning brand strategy, experience design, and marketing transformation, Storm has played a pivotal 

role in shaping the evolution of marketing in New Zealand, championing it as a critical lever for sustained business 

growth. She brings a collaborative mindset and future-focused perspective, is deeply committed to nurturing the 

next generation of talent, strengthening the sector’s commercial resilience, and advancing diversity, inclusion, and 

sustainable growth across the industry. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



Sally Duncan, Head of Partnerships and New Business, Laithwaites 

 

Candidate biography: 

Sally Duncan has over 30 years of experience in commercial strategy, partnerships, marketing, and brand 

development across the wine, FMCG, and toy sectors. In her current role as Head of New Business & Partnerships for 

Laithwaites Wine NZ, she leads commercial negotiations, partnership development, and long-term strategic growth 

initiatives.  

She also serves as Chair of Hawke’s Bay Wine, where she has led significant governance work, industry engagement, 

and strategic planning. In addition, she leads the Brand and Communications Working Group for the global Great 

Wine Capitals network, shaping international storytelling, brand alignment, and marketing initiatives across 11 

member cities. 

 



 

 

 

 

 

 

 

 

 



PJ Morris, Head of Customer Experience & Marketing, Fletcher Building (Heavy Building Materials 

Division) 

 

Candidate biography: 

PJ is a creative, innovative and insightful marketing professional, with over 20 years of experience across Fletcher 

Building, Sky TV, Universal Homes and more. Passionate about understanding customer need to drive business 

outcomes and growth through all aspects of the marketing mix, work she has led has won both Marketing Awards 

and the Effies, and she was a finalist for Marketer of the Year in 2025. Leading change and taking stakeholders on a 

journey to deliver results and business growth energises PJ.  

PJ heads up Customer Experience & Marketing for Fletcher Building Heavy Building Materials Division, across nine 

different businesses in the construction industry. This division is responsible for over a quarter of Fletcher Building’s 

revenue, over $2bn. In 2025 she was invited onto the Exec for the division. Pragmatic and results focused, her 

greatest strength is in building strong teams and influencing behaviour to create environments where people can 

grow and excel. Having worked across both B2B and B2C brands in her career, she brings an unique perspective to 

governance for the Marketing Association. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 



Terri van Schooten, CEO, Verve 

 

Candidate biography: 

Terri van Schooten is Founder and CEO of Verve, an event and experience strategy agency she has led for more than 

25 years. Verve works with clients across Aotearoa to design events and engagement programmes that deliver 

measurable business outcomes.  

Her work sits at the intersection of marketing strategy, community building and real-world brand experience, an 

increasingly important discipline as organisations look to create meaningful human connection in an AI world.  

Through her Event Strategy Workshops, Terri supports organisations to align their event portfolios with business and 

marketing objectives, ensuring investment in live engagement contributes to growth, retention and brand credibility.  

Terri brings governance experience as former Chair of the New Zealand Events Association, along with experience 

working alongside councils and membership-based organisations on long-term engagement strategies.  

Based between Wellington and Hawke’s Bay, she is passionate about supporting Marketing Association members 

beyond the main regional centres and contributing an experiential marketing perspective to the evolving practice of 

marketing in Aotearoa. 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



Stephanie Quantrill, Founder/Director, Cue Marketing 

 

Candidate biography: 

Stephanie is a lifelong professional marketer - since studying Marketing and International Business at AUT, she’s built 

a career working on some well known New Zealand and global brands. She has had a traditional marketing path - 

Marketing Assistant through to owner of her own Marketing consultancy business. Steph has found her passion in 

this profession and now spends time giving back to the marketing community via volunteer judging positions, 

mentoring and via a marketing based podcast. She’s worked across many industries - with experience in Retail , 

Telco, FMCG, Alcohol, QSR and SaaS. This makes her a well rounded applicant with commercial acumen and a depth 

of experience across all facets of marketing. She has worked for Line 7, Bendon, Telecom - Spark, Goodman Fielder, 

Reckitt, Lion, Asahi, Hell Pizza, Goodfood Group & Animals Like Us.  In her spare time she likes to mountain bike, go 

snowboarding and travel to warm, sunny climates. 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



Santosh Pandey, CEO, Ridiculous Digital 

 

Candidate biography: 

Santosh is the Co-Founder and CEO of Ridiculous Digital, an Ōtautahi based, well-regarded digital strategy and GEO 

agency specialising in AI strategy, GEO/SEO, and other Paid Digital Advertising and Technical/Data analytics. An 

aircraft engineer turned digital strategist with 16+ years across New Zealand, India, and USA, he brings technical 

rigor and strategic vision to the marketing profession.  

A sought-after speaker, he represents the South Island marketing community fiercely, known to not mince words. 

Also a thought leader in the digital and AI space, Santosh has already been part of the MA ecosystem, speaking at 

DDO 2025 and Marketing South 2025 along with a session at last year's Brainy Breakfast - all to stellar attendee 

reviews. His work on zero click search, AI visibility, and the dark funnel equips marketers with practical measurement 

frameworks.  

Santosh brings a South Island, SME, and international perspective currently severely underrepresented on the Board, 

and has experience owning, running, and working with businesses founded across New Zealand, India, and the USA. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 

 

 



Melissa Fergusson, Head of Marketing & Brand Communications, Q Theatre 

 

Candidate biography: 

Melissa is a senior marketing, brand and communications leader with more than 20 years' experience across the 

private, public and NGO sectors, specialising in digital innovation, transformation and stakeholder engagement.  

She brings 14 years of governance experience and currently serves as Board Chair of RPE (from 2024). Her 

governance approach is strategic, inclusive and focused on sustainable impact.  

Melissa holds a Master in Technological Futures (MTF) and a Master of Change and Organisational Resilience 

(MCOR). 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



Dr. Sarah Beck, Head of Communications and Creative, Calibre + Candor 

 

Candidate biography: 

Dr Sarah Beck brings a distinctive blend of academic depth and commercial leadership to her nomination for the 

Board. With a career spanning academia and industry, Sarah has taught Business and Communications from 

undergraduate to PhD level across New Zealand and throughout Asia, building a strong grounding in marketing 

theory, emerging research, and the development of future industry talent. This experience has also given her a 

global perspective on evolving market dynamics and the changing role of marketing in business and society. She 

brings proven governance experience, having served a term on the Board of Sir Edmund Hillary’s Himalayan Trust, 

established in 1960 to support education and healthcare initiatives in Nepal, during which time the Trust stewarded 

equity of more than $4.5 million. Currently, Sarah is Head of Creative and Communications at one of New Zealand’s 

largest independent agencies and serves on its Executive Leadership Team. She leads multidisciplinary teams, while 

contributing to enterprise-wide strategy and performance. Sarah combines governance capability, strategic 

marketing expertise, and executive leadership experience, positioning her to contribute meaningfully to the future 

direction of the Marketing Association and the advancement of New Zealand’s marketing profession. 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 

 



Soraya Cottin, Chief Marketing Officer, Whittaker’s 

 

Candidate biography: 

I am a passionate marketing leader with 15+ years of international experience and an uncommon profile in the 

New Zealand marketing landscape. French by background and raised across South Africa, Paris, and Iran, I bring a 

global perspective shaped by a career spent largely in advertising and brand‑building for major international FMCG 

and lifestyle brands. I’ve held senior roles in leading creative agencies such as DDB Paris and TBWA, partnering with 

iconic brands including McDonald’s, Nespresso, Volkswagen, and Royal Canin. These experiences strengthened my 

ability to build and lead high‑performing teams, grounded in passion, collaboration, curiosity, and open‑mindedness. 

For the past three years, I’ve been living in Wellington and have loved being part of New Zealand’s marketing 

community. Over that same period, I’ve had the privilege of serving as Chief Marketing Officer at Whittaker’s—

New Zealand’s most trusted and iconic brand—bringing an international lens to brand strategy, global expansion, 

and creative innovation. I am dedicated to enhancing marketing capability, raising awareness, and amplifying the 

value of marketing within organisations and the wider industry. In France, I supported this by engaging with business 

schools and lecturing in marketing, and I continue this commitment in New Zealand by supporting the work the MA 

is doing to elevate the discipline. Increasing the capability and visibility of marketing teams has been a consistent 

focus across my roles, and I’m committed to fostering a culture of continuous learning that helps teams stay ahead 

in an ever‑changing landscape. 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 

 



Jasmine Currie, Head of Marketing, Farrah’s 

 

Candidate biography: 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



 

 

 

 

 

 



Sarah Geel, Head of Integrated Communications, Anthem 

 

Candidate biography: 

Sarah is standing for election for the Marketing Association Board to contribute a reputation and PR lens to the 

organisation, and help ensure Aotearoa has a confident, future-focused industry body that lifts professional 

standards, champions ethical influence, and supports marketers navigating rapid change.  

Sarah is Head of Integrated Communications at Anthem, leading integrated programmes spanning corporate and 

marketing communications, digital and social, advertising and paid editorial content. Since joining Anthem in 2015, 

she’s built a career at the intersection of brand, reputation and stakeholder trust - bringing a marketer’s lens to 

corporate issues and a corporate lens to marketing decisions. She leads Anthem’s work for Spark, Suntory Oceania, 

Hind Management (Sudima Hotels), HelloFresh, amongst others in the health and public sectors. Before Anthem, 

Sarah spent five years at Vodafone New Zealand directing through-the-line sponsorship campaigns for major 

national assets including the Vodafone Warriors, the Vodafone NZ Music Awards and Vodafone’s pioneering 

influencer programme.  

Sarah is proud of work that has delivered tangible outcomes. A good example is the campaign she led for the New 

Zealand Aged Care Association’s lead up to the last election. Sarah engaged Chemistry to assist our work over two 

years which was integral to securing an allocation of $40m towards pay parity for aged care nurses in 2022 and two 

additional tranches of funding worth $200m over two years. In late 2023 the Coalition Government published a 

coalition agreement with historic commitments to improving aged care delivery in New Zealand.  

The work Sarah has led at Anthem has been recognised with awards such as the PR Week Global Awards (Not for 

Profit category) - Highly Commended, PR Awards Asia-Pacific 2024 Gold (Public Affairs), NZ Marketing Awards 

Excellence in Not-For-Profit Marketing Strategy Winner 2024, 2024 PRINZ Awards Silver in Government Relations, all 

for the Aged Care Association’s Domino Effect campaign.  

If elected, Sarah will bring deep sponsorship and integrated marketing expertise, strong stakeholder relationship 

skills, and an ability to join up disciplines to deliver member value. Sarah understands the commitment required and 

she’s ready to invest the energy to contribute meaningfully, listen hard, and help keep the Association relevant to 

marketers across the country. 

 

 

 



 

 

 

 


