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9:00AM

9:15AM International keynote: Building Bluey into a globally beloved brand

10:25AM MORNING TEA BREAK
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Simon Clarke, Director, Digital - Bluey, BBC Studios

9:50AM Google x boston consulting group: AI pathways and the 4s consumer
behaviours

Caroline Rainsford, Country Director, Google NZ
Julian King, Managing Director & Partner, Sydney, Boston Consulting Group

11:15AM Expert panel: Unpacking the biggest shifts in digital marketing

Adrian Vallelonga, Head of Performance Solutions and Retail Media AUNZ, Google
Sophie Neate, Global Head of Digital Marketing & Content, ABB
Richard Conway, Founder, Pure SEO
Kat Warboys, Senior Marketing Director, APAC, HubSpot
Santosh Pandey, Founder & CEO, Ridiculous Digital
Moderator: Adnan Khan, Co-Founder, Stitch  / Stitch Predict

11:55AM Table discussion

12:55PM LUNCH BREAK

2:00PM The Viral Campaign that turned herpes into a source of national pride

Sam Stuchbury, Executive Creative Director, Motion Sickness

3:05PM AFTERNOON TEA BREAK

3:45PM ASD Dads - How a single social post started a global movement

Jordan-lee Ikitule, Founder & Chief Executive, ASD Dads

5:00PM #DDO2025 AFTER PARTY, Hosted by Engaging Partners

Welcome 

PROGRAMME

CLOSING international keynote: The Agentic Marketer - Your Next teammate
won’t be a human

Tara Lordsmith, Co-Founder & CEO, The Accelerants (Former CMO, Myer Australia)

4:15PM

Event Opening
MC Welcome
Google Sponsor Address

12:20PM #NZ Reno Tok: 8 Creators. 6 Weeks. 16M Views. Here’s How!

Brooke Howard-Smith, CEO, WeAreTENZING
Gab Davenport, Head of Marketing, Panasonic New Zealand
Rob Bowring, Head of Brand & Trade Marketing, Mitre 10 NZ

2:30PM International Keynote: Breaking free from boring: Video content, storytelling, 
and personality on LinkedIn

Robin O’Connell, Senior Content Solutions Consultant, LinkedIn Australia


