
Hone Paul, Director of Marketing, University of Otago
Bernadette de Bono, Group Marketing Manager, Zeagold Nutrition
Carla Forbes, Founder & Director, Naked Creative
Moderator: Carl Davidson, The Curiosity Company

kai + conversation

case study: repositioning a legacy brand: how world buskers festival found its voice
(again)

Michael Durie, Chair of the MA Southern Committee
Jason McKay Williams, Chair of the MA Queenstown Lakes Committee
Jessica de Heij, Chair of the MA Ōtepoti (Dunedin) Committee

MA in the South island - update

Ella Spittle, CRM & Marketing Automation Lead, NZSki

case study: gamifying loyalty on the slopes: how nzski turned spring into a 
brand-building opportunity

kai + conversation

metrics that matter in an ai disrupted digital ecosystem

Vanessa Bottomley, Marketing Strategist, Publica
David Boyte, Marketing Manager - Major Events & Partnerships, ChristchurchNZ
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From your MC’s; Cowan Henderson & Carla Forbes
TVNZ Premier Partner Address

9:00AM

table talks

*Programme is subject to change

Jodi O’Donnell, CEO, TVNZ

WELCOME 

Programme 2025

opening Keynote: what sport can tell us about the future of media

Panel: marketing magic on the mainland - proud, creative and unstoppable

10:45AM

12:45PM

google keynote: how ai is reshaping marketing today
Caroline Rainsford, Country Director, Google New Zealand
Nikki Rogers, Partner Lead - Performance, Google New Zealand

Santosh Pandey, Founder & CEO, Ridiculous Digital

table talks

3:05PM kai + conversation

case study: popping off - how dr bugs went from local snack to social media
sensation
Reuben Posthuma, Sales & Marketing Manager, Dr Bugs Popcorn

case study: the viral campaign that turned herpes into a source of national pride
Alex McManus, Partner | GM | Kaiwhakahaere Matua. Motion Sickness

5:00PM networking drinks


