
Competition Terms and Conditions 

1. The Promoter of this competition is the Marketing Association and can be contacted at our 

offices at 69 St Georges Bay Road, Parnell by phone on 09 361 77 60, or by email at 

contactus@marketing.org.nz. 

2. The competition runs from Monday 1:30pm 6 October until 9am Tuesday 4 November 2025.  

3. Competition is open to New Zealand residents only. 

4. Employees associated with the Marketing Association are not eligible to enter the 

competition. 

5. By entering this competition, you confirm acceptance of these terms and Conditions. 

6. To enter the competition, entrants must:  

• Make a public post on LinkedIn, Instagram, or Facebook, stating “that you’re attending 

the Marketing South 2025” 

• Tag the Marketing Association (LinkedIn: @Marketing Association, Instagram: 

@marketing_assoc, Facebook: @Marketing Association New Zealand) and include the 

hashtag #MSouth2025. 

7. Each valid post counts as one entry. 

8. There is no limit to the number of entries per person, provided each entry is unique. 

9. Multiple entries are permitted across platforms, but duplicate/reposted content may be treated 

as a single entry at the Promoter’s discretion. 

10. Incomplete or non-compliant entries will be deemed invalid. 

11. Prize: 1x limited-edition Queenstown Monopoly game (Valued at $69.95). The prize is non-

exchangeable, and not redeemable for cash or any other alternative. 

12. The winner will be randomly drawn after 12pm, Tuesday 4 November 2025 from eligible 

entries. 

13. The winner will be notified by direct message on the platform you posted on.   

14. The winner must claim their prize at the Marketing South Conference in Christchurch on 5 

November 2025. 

15. In the event that the prize is not collected, the Promoter will have the right to redraw the prize 

under the original terms of the prize draw. 

16. Entrants to this competition agree to the promoter using names and photographs of the 

winner for promotional and marketing purposes in social and mainstream media and on 

website. 

17. All decisions made by the Promoter or its employees will be final, and no correspondence will 

be entered into. 

18. To the fullest extent permitted by law Marketing Association will not be liable for any loss or 

damage whatsoever (including but not limited to direct or consequential loss) or for personal 

injury as a result of promotion entry or winning the promotion prize. 
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