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AI TOOLS FOR AD-LAND

PROMPT: a busy and colourful creative advertising agency with lots of diverse people working 
MIDJOURNEY’S INTERPRETATION: white dudes at computers
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If the cover image tells us anything, it’s that AI 
is still a work in progress. 

It’s not perfect, and by no means should it be 
relied on to create brilliant creative work.

But it does offer value. Especially as our days 
get busier and demands for time increase, AI 
tools today offer us ways to work more 
efficiently and productively to arrive at the 
best outcomes. 

This pack includes some of the ways Special’s 
strategy team have been leveraging AI in our 
day-to-day work. Hopefully, it offers some 
food for thought to your strategy teams too. 

Merry Christmas from the Special Strategy 
team.
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Four ways we can use AI to make our lives easier.

VISUALS WORDS IDEATION RESEARCH

MIDJOURNEY CHATGPT TEXTFX WALDO

https://discord.com/invite/midjourney
https://chat.openai.com/
https://textfx.withgoogle.com/
https://www.waldo.fyi/app/search
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VISUALS
Using Midjourney
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AVOID WHAT HAS 
BEEN DONE 
BEFORE

The last thing you want is to fall into 
category cliches or tropes that exist 
within a category. Midjourney can help 
us identify those tropes so we can 
subvert them and stand apart.

PROMPT: a print ad for a makeup cosmetics brand
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ADD COLOUR 
TO CONSUMER 
LANGUAGE

Often the nuggets people say in research 
groups are incredibly illuminating but 
impossible to visualise. Midjourney can 
help us bring interesting qualitative 
verbatims to life and add them to our 
presentations to make things more 
compelling.

PROMPT: a group of young schoolgirls trapped inside of a bubble, 
looking nervously out --v 5.2 --s 250 --style raw
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A WINDOW INTO 
CONSUMERS’ 
LIVES
Representing consumers in the most 
truthful way is vital to strategy, but often 
this can be a struggle to do visually. We’re 
often left with generic stock photography 
that can feel inauthentic or disconnected 
from the people we’re talking about.  
Midjourney can provide very specific, 
detailed and intimidate visualisations of 
consumers’ lives.

PROMPT: a young teenage girl sitting alone 
in a dark bedroom in 2023. she is doubtful 
and unsure. there is a dark cloud hanging 
over her head --v 5.2 --s 250 --style raw

PROMPT: kodak photo style, a 
Chinese grandfather, son and 

grandson cooking a meal together 
in the kitchen with various items 

found in a Chinese kitchen in 2023 -
-v 5.2 --s 250 --style raw
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SPECIFIC & 
UNIQUE STOCK 
PHOTOGRAPHY

Sometimes we just need a really really 
specific image and despite searching 
sites like Pexels or Unsplash, we’re out 
of luck. Midjourney can help to 
generate specific imagery to support 
presentations that you may struggle to 
find elsewhere. 

PROMPT STYLE: Kodak photo. Shot Wide. SCENE: a 
delicious meal on top of an induction cooktop. house is 
average and old --v 5.2 --s 250 --style raw 
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WORDS
Using ChatGPT
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FILTER OUT 
THE OBVIOUS

ChatGPT is helpful in uncovering what not to do.

Asking it how it would approach your client brief can 
help highlight things that are perhaps too expected or 
things a competitor is already exploring.



P — ©SPECIAL GROUP

FIND FLAWS IN 
YOUR THINKING

Sometimes it’s hard to see the blind spots 
in our own thinking, so Chat GPT can be a 
good sounding board for figuring out any 
holes in a strategy.

We just simply ask, why our strategy is 
potentially good, and potentially bad. 
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UNCOVER NEW PERSPECTIVES

Most of Chat GPT is a landfill of cliches but with the right prompts, it can help you move into fresh areas and give 
you thoughts to build on. For instance, asking it to think about a brand as a comedian would, or asking a “shower 

thought” can lead to interesting springboards that we can delve deeper into.
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REWRITE & REFINE 
YOUR WORDS

If you’re stuck writing a proposition or key thought, 
ChatGPT can offer up new ways to frame it that 
might lead to more interesting ways to piece it 
together.

Here a pretty generic proposition - “McDonalds is 
there for the times that matter most in your family” 
- is reframed in a much less expected way ”For 
every milestone, there’s McDonalds” and could be a 
better starting point for a creative team.
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INCLUDE MORE STORYTELLING
Most strategies presentations require strong storytelling to sell in. Chat GPT can offer up good 

brainstorming on how to add some colour to decks – like with metaphors or story devices.
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FIND CLICHES IN 
THE CATEGORY

ChatGPT helps you understand the 
cliches and tropes of a category. This 
can be good to share with creative 
teams and clients, so they know 
what to avoid when they’re looking 
at ideas or scripts.
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WRITE QUICK DISCUSSION GUIDES
Chat GPT can help you quickly pull together a starter for ten discussion guide, providing some interesting 

questions to have at the ready when you’re meeting new clients, people or interviewing stakeholders. 
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ANALYSE & VISUALISE DATA 
(PAID VERSION OF CHAT GPT)

With the paid version of Chat GPT, you can move beyond just words to analyse and visualise data. 
This tool could be a great way to save time on results analysis for campaigns and award papers. 
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IDEATION
Using TextFX
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TextFX is an AI experiment that uses Google’s PaLM 
2 large language model. These 10 tools are designed 
to expand the writing process by generating creative 
possibilities with text and language.

Text FX was created in collaboration with Lupe 
Fiasco, a rapper who also teaches a class on rap 
theory and practice.

The 10 different Text FX tools are: Simile, Explode, 
Unexpect, Chain, POV, Alliteration, Acronym, Fuse, 
Scene, and Unfold.

https://www.tiktok.com/@stuffaboutadvertising/video/726802
2926501350699?lang=en

https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.tiktok.com%2F%40stuffaboutadvertising%2Fvideo%2F7268022926501350699%3Flang%3Den&data=05%7C02%7Crory.gallery%40specialgroup.co.nz%7Ca914e39ea9314521f55708dbfc2606b6%7C20478d00e49e469280d577a6b343cd9f%7C0%7C0%7C638381012472122884%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=BWWPNBr5BhtC%2BWX6sZvt6yVHugB77oRN%2FPAKKBoGVj8%3D&reserved=0
https://apc01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.tiktok.com%2F%40stuffaboutadvertising%2Fvideo%2F7268022926501350699%3Flang%3Den&data=05%7C02%7Crory.gallery%40specialgroup.co.nz%7Ca914e39ea9314521f55708dbfc2606b6%7C20478d00e49e469280d577a6b343cd9f%7C0%7C0%7C638381012472122884%7CUnknown%7CTWFpbGZsb3d8eyJWIjoiMC4wLjAwMDAiLCJQIjoiV2luMzIiLCJBTiI6Ik1haWwiLCJXVCI6Mn0%3D%7C3000%7C%7C%7C&sdata=BWWPNBr5BhtC%2BWX6sZvt6yVHugB77oRN%2FPAKKBoGVj8%3D&reserved=0
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Helps you step out of your POV 
and into another – offering up 
a fun way to think differently 
about your product, consumer 
or category when you’re 
writing a brief.
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Understand and expand 
thinking around certain 
words and phrases.
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Find new, visual ways to 
describe a concept.
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Gain more visual/sensory 
language that can add 
colour to writing.
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Find surprising connections 
between two concepts.



P — ©SPECIAL GROUP

Explore ways that a word 
moves or fits into different 
sayings, phrases and 
concepts.
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RESEARCH
Using Waldo
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Whether you're working on a 
last-minute pitch or a critical 
due diligence, Waldo's 
AI research assistant has 
some of the fastest, most 
reliable, data at the ready.

It is a super useful way to 
save during research and 
gather quick, cited category 
knowledge.
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It will provide suggested prompts for you to 
delve further into your topic, allow you to filter 
your sources, and date range for results.
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Most impressively, it has pre-built workflows for common strategy 
tasks. Using Waldo you can build the basis of a Four C’s, run 
competitor analysis, and map basic customer journeys.
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Four ways we can use AI to make our lives easier.

VISUALS WORDS IDEATION RESEARCH

MIDJOURNEY CHATGPT TEXTFX WALDO

FREE FREE$159 NZD annual 
($13 p/m)

$1952 NZD annual
($163 p/m)

https://discord.com/invite/midjourney
https://chat.openai.com/
https://textfx.withgoogle.com/
https://www.waldo.fyi/app/search
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PROMPT: something special


